About ULVAC

ULVAC's Value Creation <process>

As a comprehensive vacuum product manufacturer,
ULVAC will contribute to the realization Value Creation
of a sustainable society.

Value ULVAC Offers to Stakeholders

: Customers
Human Capltal Contribution to customers' business activities, technological innovation, and value creation;
Number of employees™" ‘ offering of cutting-edge production technology, enhancement of productivity and quality, and

reduction of environmental impacts through equipment and services

Shareholders and investors
Enhancement of corporate value, greater returns

6,424 persons
Intellectual Capital

Number of patents owned"? Customer-oriented develop-

2 391 ment, design, procurement, Suppliers
Japan: &y manufacturing, sales, and Achievement of growth together with ULVAC based on trust and collaboration, fair and free

Overseas: 2,445 service capabilties Priority Doma i ns competitive environment

R&D and capital expenditures Local communities
¥12.9 billion Creation of employment opportunities, industrial development, reduction of environmental impacts
R&D expenses

¥9.2 pillion Employees

Workplaces offering job satisfaction

Manufacturing Capital

Realization of the smart society
Fundamental technology for
realization of the smart society Contribution to realization of a sustainable society*

Coating Customer
Principal production bases* business support
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Financial Capin Energy management, /- i

Interest-bearing debt AliEmen next-generation energy
¥35.6 viion control
Social issues Shareholders’ equity™

¥1 50.9 billion Surface

DJE ratio™! analysis Major contributions through processes

' Healthcare, life i ti
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Partnerships for the goals

Major contributions through products and services

Value Offered by ULVAC's Business

Social and (655 [unncs maprines et 5o
Relationship Capital - Environmental management - presesers
P P E _ + Environmentally friendly products 1 UL 13 » P50
Participation in consortia S . (Environment) -C]?ntnbutlon o redtgcno? QO @
. : Construction of power consumption of
and collaboration with c ' various devices
universities and other insti- | 4 social infrastructure, mobility
i + Quality management 8 Eikucaronn [l 12 Eoheron » P43| | » P44
tutions (SS‘ |) - CSR procuenent by e
Relationships of trust with ocial « Occupational safety and
ps o trust —— i § GO 745
customers and suppliers,
g — +Sodal contibuon aciiies gy P CYFN T [ P52
. : . i == o
Q:all(tjy Ats;u;a;\ce Souall\ctc?n.ttr.lbutlon g “Eéﬁ o e
= roduct Safe . ctivities
Basis for Value ‘ Procurement Human Occupational Safety  gp,yironment
Creation » P43 » Pad Resources and Health » P50 - G m::g;t; g jfgmw » P31l » P35
e (Governance) - Compliance
» P45 - Risk management “' » PA1] D P42
+ Human resources development - g pop
Corporate G nce »r31) - Diversty & inclusion 45 10 £ » P45
Management ure  Health management !ﬂ'
s - Creating motivating
i B workplaces
Basic Corporate Philosophy |» P.1
*Indicates relationships with the United Nations’ Sustainable Development Goals (SDGs).
*1 As of June 30, 2019 *2 As of September 30, 2019
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